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Purpose - The purpose of this paper is to understand the formation of an
entrepreneur mindset in creating the competitiveness of female entrepreneurs

Design/methodology/approach — The literature review approach is an
assessment and critical review of knowledge, ideas, or findings contained in the
body of a literature. Findings — The problems faced in the development of Female
Entrepreneurs are the entrepreneurial culture that exists in an area that can limit a
woman to be creative, the entrepreneurial spirit has not been optimally developed,
and personal skills in communication are still relatively low. The emergence of e-
commerce as a breakthrough for business people engaged in the creative industry
makes female entrepreneurs have to learn more about mastering technology, so
that they have the potential to expand opportunities for further development, and

can create competitive advantages that are built on the principle of identifying
opportunities, innovation, acceptance of risk, flexibility in responding to change,
building a clear vision and growth in creativity and innovation. Research
limitations/implications — The limitations of writing this paper are shortcomings
in article collection, there are still other articles that have not been included in this
paper. Practical implications — The results of this literature review will help
women entrepreneurs explore their potential and be able to control themselves in
running the business they are engaged in. Social implications — Female
Entrepreneurs need to get attention from their environment because women also
have a big role in advancing the economy of a country. Originality/value — in
this paper is the importance of e-commerce in business management as a
transaction system, because it will increase market exposure so as to create
competitiveness
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1. INTRODUCTION

The development of business in the MSME sector is currently increasingly stretched, with the role of women
in the business world being increasingly visible. The role of women in economic development and development is still
very limited because women can only stay at home and take care of all household needs, now equality between the
genders of women and men has provided a great opportunity for women to be able to excel in their respective fields.

Women's participation in developing the economy in Indonesia is hindered by the stereotype that women are
destined to do household chores, while men work in various fields such as technical and other industries. At this time, the
share of women in the company's top management is only 5% (five percent). While the majority of female workers tend
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to be in the informal sector. This condition makes women have to face three biggest challenges, namely very limited
access to finance, business networks and narrow market reach, and skills that are considered unable to face the business
world (Safyra, 2015).

The development of women who become business owners in recent years is currently increasing. Female
Entrepreneurs need to get more attention from various organizations, both private and government. Women also have
a big role in the economic progress of a country. Female entrepreneurs in developing countries seem to play an
important role in the economy and development process through empowering women in these countries (De Vita, et
al; 2013).

Based on the results of research by the Asia Foundation, about 23% are entrepreneurs with a female gender
with a growth of 8% every year. Most of the women entrepreneurs in Indonesia are still on a micro and small scale.
The Indonesian Ministry of Cooperatives and SMEs in 2015 explained that as many as 60% of the 52 million MSME
actors in Indonesia were run by women entrepreneurs.

MSME actors run by women have managed to survive the crises that hit the world, including Indonesia in the
last 10 years. There is a lot of support that must be given to women entrepreneurs to become more successful. Seeing
the very large number of women entrepreneurs, it is hoped that the number will continue to increase, so that they can
play a significant role in economic development in Indonesia (Lia; 2015).

Research on entrepreneurship and the field of entrepreneurship emerged in the 18th century as a male dominated
occupation with research focused on penelitian male entrepreneurs (McMullan & Long, 1990). Considerations of
women as entrepreneurs were not featured in the literature until 1970s when women's entrepreneurship was introduced
as a field of study (Yadav & Unni, 2016). In the following years, a large number of studies published on the subject of
entrepreneurship come from the more developed countries of North America and Europe. The term entrepreneurship
has broad implications involving “innovation, ideas, creativity, new venture development, invention and economic
growth” which causes many disparities and contradictions in the literature (Audretsch, Kuratko, & Link, 2015, p. 4).

Many entrepreneurship theories are adopted by researchers with a point of view that tends to separate the study
of entrepreneurship from research small business practices and strategic management. So, 'strategic-creativity
Entrepreneurship theory emerged as an integrative construct which defined business development as a process that
begins with the search for opportunities and progresses to the small business development stage and beyond (McMullan
& Long, 2003). 1990). This theory applies to all new ventures whether started by men or women and is therefore
gender neutral according to modern business development practices.

The concept of entrepreneurship combines entrepreneurial practices with strategic management by linking
entrepreneurial mindsets with strategic thinking regardless of company size applied to wealth creation actions (Kim,
2018). Strategic entrepreneurship focuses on opportunities to create competitive advantage and is built on the principle
of opportunity identification; innovation; risk acceptance; flexibility in responding to change; build a clear vision; and
growth in creativity and innovation, and structures for developing profitable enterprises (Kyrgidou & Hughes, 2010).

Several studies show similarities in the personal demographics of male and female entrepreneurs, differences
in business and industry choices, financing strategies, growth patterns, and governance structures of women's
businesses. These differences provide compelling reasons to study women's entrepreneurship - looking specifically at
female founders, their businesses, and their entrepreneurial behavior as a unique part of entrepreneurship. Next, we
will study operational descriptions of how women create their businesses, organizational structures, financing
strategies and business growth.

Culture influences entrepreneurial intentions, which contributes to the evolution of entrepreneurship. This study
investigates whether (Hofstede, Dimensionalizing Cultures: The Hofstede Model in Context, 2001) the cultural
dimension has a moderating role in turning Personal Entrepreneur Attributes into their Intention to Start a Business.
Culture plays an important role for entrepreneurial ventures. Culture influences entrepreneurial behavior, which
contributes to the evolution of entrepreneurship. The social setting in which humans grow up forms their simple beliefs,
values and norms.

Entrepreneurial intentions can be considered as a reflection of a person's state of mind that encourages them to
be entrepreneurial rather than employed (Karimi, et al., 2016). Each nation has its own way of life, its qualities,
standards and beliefs that affect the expectations of enterprising, at some stage the way of life takes on an important
job in the foundation of leadership.

Technology that is increasingly developing is one of the important aspects that must be utilized in increasing the
competitiveness of MSMEs, as well as Female Entrepreneurs. Technological developments in the business world (e-
commerce) lately, the growth of Indonesia's digital economy has made a significant contribution to the country's economy,
this can be seen from the breakthroughs made by many business people for the rise of MSMEs in Indonesia, especially
MSMEs engaged in the creative industry. , so as to expand opportunities in increasing the competitiveness of local products,
and to create competitive advantages that are built on the principles of opportunity identification, innovation, risk acceptance,
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flexibility in responding to change, building a clear vision and growth in creativity and innovation, and structures to develop
profitable businesses (Kyrgidou & Hughes, 2010). The original contribution in this paper is to add e-commerce which will
affect the competitiveness of Female Entrepreneurs.

LITERATURE REVIEW
Entrepreneurship

Entrepreneurship (Mishra & Zachary, 2014) suggests that entrepreneurship is defined as the process of providing
new businesses (Low & MacMillan, 1988); The process of extracting benefits from new, unique and valuable combinations
of resources in an uncertain and ambiguous environment (Amit et al., 1993); Entrepreneurship includes establishing new
organizations which may or may not result in value being created (Aldrich & Ruef, 1999). The value creation process is
central to the conceptualization of entrepreneurship. Because it is defined as entrepreneurship that supports by that intention,
entrepreneurial entrepreneurship and the desire for entrepreneurial rewards, the process that links entrepreneurial
opportunities to building entrepreneurial competencies to ultimately earning entrepreneurial rewards. Note that
entrepreneurship is provided by a desire for rewards. Thus Entrepreneurship is defined as a process of value and appropriation
(creation and approproation) led by entrepreneurs in a defined environment. Entrepreneurship or the entrepreneurial process
can be internal or external, wherein the business can be created by individual entrepreneurs independently or within
companies. The entrepreneur must carry out his functions at a lower cost, taking into account the fact that he can obtain the
factors in production activities at a lower cost than competitors. Thus, entrepreneurs are able to assist and configure resources
more efficiently, thereby lowering transaction costs,

Woman Entrepreneur (Female Entrepreneur)

""Women Entrepreneurs Despite years of legislative effort, women still face discrimination in the workforce.
However, small business has heen a leader in offering women opportunities for economic expression through
employment and entrepreneurship. Increasing numbers of women are discovering that the best way to break the "glass
ceiling” that prevents them from rising to the top of many organizations is to start their own companies. The freedom
that owning their own companies gives them is one reason that entrepreneurship is a popular career choice for women.
In fact, women now own 40 percent of all privately - held businesses in the United States, and many of them in fields
that traditionally have been male dominated. (Scarbrough & Scott 2012)”

The above statement can be interpreted that despite years of legislative efforts, women still face discrimination
in the workforce. However, small businesses (small businesses) have become leaders in offering women opportunities
for expression in the economy through work and entrepreneurship. An increasing number of women are finding that
the best way is to break the "glass ceiling" that is preventing them from rising to the top, so many organizations start
with their own companies. The freedom to own their own company provides one of the reasons that entrepreneurship
is a popular career choice for women. In fact, women now own 40 percent of all businesses held in the United States,
and many of them are in fields that have traditionally been male-dominated.

Interpersonal Skill

Interpersonal Skills In this era of e-business, we rely more on electronic communication and pay less attention to
managing face-to-face relationships. Goal-directed behavior that we use in face-to-face interactions to achieve desired
outcomes. Interpersonal competence is a key factor that differentiates between successful and unsuccessful managers.
Interpersonal Skills in the workplace provides a clearly structured and complete overview of the interpersonal skills that are
essential to functioning effectively in the workplace. (Hayes, 2002), suggests that interpersonal skills (interpersonal skills) is
one of a number of terms that are very similar to skills skills, face-to-face skills, social skills and social competence.
(interactive skills, people skills, face-to-face skills, social skills and social competence) Argyle (1984), in (Hayes, 2002)
defines a socially competent person as a person who has the necessary skills to produce the desired effect on others in social
situation. These desired effects include persuading someone to work harder, making a purchase, making concessions in a
negotiation, with someone's expertise or supporting someone in a crisis.

Honey (1988), in (Hayes, 2002) interactive skills as skills used in face-to-face meetings to regulate their behavior
to align with their goals. In general terms in this definition is the ability to behave that increases the likelihood of achieving
a desired outcome. Therefore, it is appropriate to define interpersonal skills as a goal-directed behavior that is used in
interacting in order to generate the desired profit.

Entrepreneurial Mindset (Entrepreneurial Mindset)

Entrepreneurial mind set Involves the ability to rapidly sense, act, and mobilize, even under uncertain
conditions(Hisrich, Peter, & Shepherd, 2017). This can be interpreted that the entrepreneurial mindset involves the
expertise of an entrepreneur to feel, take action, and mobilize appropriately, even during uncertain conditions.

In developing an entrepreneurial mindset, individuals are required to try to understand opportunities in the
context of existing changes. Effective business actors are considered to always think about and redesign the current

Journal homepage: https://bajangjournal.com/index.php/IJSS



https://doi.org/10.53625/ijss.v2i1.
https://bajangjournal.com/index.php/IJSS

1182 International Journal of Social Science (1JSS)

Vol.2 Issue.1 June 2022, pp:1179-1186
ISSN: 2798-3463 (Printed) | 2798-4079 (Online)

strategic plan, organizational structure, communication system, corporate culture, asset distribution, investment
strategy, in short every aspect of the company's operations and the company's long-term health in this case, individuals
must develop cognitive adaptability. .

Entrepreneurs think differently from non-entrepreneurs.The mindset of an entrepreneur is very different from
the mindset of a non-entrepreneur. In certain situations an entrepreneur has a different mindset when he meets
situations that often occur in the field. An entrepreneur must have a strong mentality in making decisions that occur in
an uncertain environment. We all think differently in these strained environments than we do, when the nature of the
problem is well understood and we have time and rational procedures to solve it. The nature of the entrepreneurial
decision making environment (entrepreneur's decision making environment), sometimes requires entrepreneurs to (1)
think structurally (think structurally).

Think Structurally :

Entrepreneurs in forming a belief in opportunity often require creative mental leaps. This creative mental leap
is launched from an existing source of knowledge. In the case of entrepreneurial opportunities, an example of a creative
mental leap is from knowledge of an existing market to a new technology that can produce a product/service that
satisfies that market.

Alternatively, a creative mental leap could be from knowledge of the technology to new markets that could
benefit from its introduction. Making these connections between a new product (or new service, new business model,
or new technology) and the target market that can be introduced is aided by superficial similarities and structural
similarities between sources (e.g., markets) and destinations (e.g., markets). e.g. technology). Shallow similarities exist
when the basic (relatively observable) elements of the technology resemble (or match) the basic (relatively observable)
elements of the market.

Bricolage Entrepreneurs :

Is a term in modern design that refers to the process of making something new from old materials that happen
to be available at hand (Wikipedia, 2020), Bricolage Entrepreneurs making do by applying combinations of the
resources at hand to new problems and opportunities, meaning bricolage entrepreneurs create by applying a
combination of existing resources to new problems and opportunities. This involves taking existing resources and
experimenting, tweaking, repackaging, and/or re-framing them so that they can be used in ways that were not originally
designed or envisioned. From this process of creating jobs, entrepreneurs can create opportunities.

Effects:

As aspiring business leaders, Entrepreneurs are trained to think rationally and by the rules, given the nature of
the task, but there seems to be an alternative way of thinking that entrepreneurs sometimes use, especially when
thinking about opportunities. Professor Saras Sarasvathy (of Darden, University of Virginia) has found that
entrepreneurs don't always think about problems in a way that starts with the desired result and focuses on how to
produce that result. Such a process is called a causal process. However, entrepreneurs sometimes use the effectiveness
process, which means they take what they have (who they are, what they know, and who they know) and choose
between possible outcomes.

Cognitively Adaptable:

Cognitive adaptation describes the extent to which entrepreneurs will be dynamic, flexible, self-regulating, and
involved in the process to produce various decision frameworks that are focused on feeling and making changes in the
environment and then acting on them. Cognitive adaptation is reflected in entrepreneurial techniques, namely the ability to
reflect, understand , and control one's thinking and learning. Specifically, metacognition describes higher-order cognitive
processes that function to regulate what individuals know and recognize about themselves, their tasks, situations, and
environments to promote effective and adaptable cognitive functioning in the face of feedback from complex and dynamic
environments. .

Individual entrepreneurs are entrepreneurs who act independently or as part of an organization, who see
entrepreneurial opportunities and then take risks to develop an innovation to take advantage of them. People with an
entrepreneurial mindset value uncertainty in the marketplace and strive to continually identify opportunities that have the
potential to lead to important innovations.

Small and medium-sized enterprises also rely on strategic entrepreneurship when trying to develop innovation as the
basis for profitable growth. In companies of all sizes, strategic entrepreneurship is more likely to succeed when employees
have entrepreneurial mindsets such as autonomy mindset, innovative mindset, risk taking, proactive attitude, and competitive
aggressiveness.

Creating an Entrepreneurial Mindset
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(Cowdrey, 2012), an entrepreneur needs a mindset (entrepreneurs need to have an entrepreneurial mindset) is a clear
and achievable vision (A clear and achievable vision), a vision where resources may not be in their control (A vision where
all the resources may not be in their control), self-awareness (Self awareness), self-confidence (Confidence), internal
motivation (Self motivation), courage to take risks (A willingness to take calculated risks), willingness to listen to people
others (A willingness to listen to others), lack of fear of failure (A lack of fear of failure), willingness to work hard (A
willingness to work hard).

E-commerce

The development of information and communication technology has implications for aspects of business and
business activities. This can be seen from the current trend of trading business, advances in technology that have formed a
method of transacting or what is known as e-commerce (electronic commerce). E-commerce is conducting buying and selling
products or services and sharing information between producers and consumers via the internet. E-commerce activities allow
the use of internet-based technology in commerce or trade activities(Triana, 2014). While Kumar et al. (in Prasetyo, 2017)
defines e-commerce as an economic transaction when a buyer and seller through electronic media from the internet form a
joint agreement contract relating to the price and delivery of certain goods or services and complete the transaction through
the delivery and payment of goods or services according to the contract.

Kumbhar (in Prasetyo, 2017) defines e-commerce as a form of using the internet and the web in conducting
business transactions and e-commerce digitally and being able to facilitate commercial transactions between
organizations and between organizations and individuals. Meanwhile, Lindsay (in Khan, 2016) defines e-commerce
as the activity of buying and selling goods and services via the internet. In addition to buying and selling, many people
use the internet as a source of information to compare prices or see the latest products on offer before making purchases
online or in traditional stores. It is used to define the broader process of how the internet is changing the way companies
do business, the way they relate to customers and suppliers,

One of the internet's growth opportunities is the ability for customers to browse commercial products featured
on the internet, and in some cases to order them online, which is an e-commerce process. E-commerce provides
facilities for consumers to transact anytime and anywhere from all regions, and provides consumers with various
choices and especially vendors that they can choose from. In the field of information, e-commerce also helps consumers
to gain easy access to detailed and relevant information about any product or service or any form of commodity they
want to buy and also allows them to interact with other consumers and exchange ideas and compare experiences
(YYazdanifard & Samuel, 2012).

Innovation

The concept of innovation from several previous researchers, according to Kemp, et al (2003), reveals that
innovation is a process of updating from inputs to competitors to outputs so that it will produce performances.
However, Wang and Ahmed (2004) further discuss that Innovation in an organization is the overall innovative ability
of a company to introduce new products to the market, or open up new markets, by combining strategic orientation
with behavioral and process innovation. Furthermore, the OECD Oslo Manual (2005) reveals that innovation is the
implementation of significant changes in products (either goods or services), or new processes, marketing methods, or
new organizational methods in business practices, organizational workplaces or external relations. Furthermore, Kotler
and Keller (2016; something new no matter how long its history is." So the innovation referred to in this concept is an
idea of renewal whether it is a product, a process, or a marketing method.

Entrepreneurial intention

Entrepreneurial intention is a state of mind that ultimately leads individuals towards the formation of new business
concepts and careers in the field of entrepreneurship. Entrepreneurial intention plays an important role for any decision
to be taken to start. Intentions are the direct antecedent of actual behavior; The stronger a person's intention to behave, the
greater the success in predicting actual behavior or behavior (Hikkerovaa et al., 2016).

Entrepreneurial intention is defined as a state of mind that ultimately leads individuals towards the formation
of new business concepts and a career in entrepreneurship. It has been highlighted by Krueger and Brazeal (1994) in
that entrepreneurial potential plays an important role in having intentions that lead to behavior. They also mentioned
that we wanted more potential entrepreneurs; we need to identify and establish policies that enhance their eligibility and
desirability. Therefore, it is necessary to study the entrepreneurial potential to understand one's intentions. There are not
many sources available to measure entrepreneurial potential.
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Culture and entrepreneurship

Cultural context is one of the most common characteristics of society analyzed by entrepreneurship researchers
(Hayton et al., 2002); however, more research is needed to address pending questions and inconsistencies (Hayton and
Cacciotti, 2013). The majority of research in this area has relied largely on Hofstede's (2001, 1980) theory (Wennekers et
al., 2007) or more recently on Inglehart's (1977) postmaterialist theory of value (Stephan et al., 2015; Uhlaner and Thurik,
2007) . ) and the GLOBE project (House et al., 2004) (Autio et al., 2013; Pathak and Muralidharan, 2016). Research at
the country level analysis has begun to study the relationship between Schwartz cultural values and national
entrepreneurial ratios (Lifian and Fernandez-Serrano, 2014).

Competitiveness

It is a multidimensional concept related to mechanisms. It also refers to different levels of aggregation, such as
individual, sectoral, industrial, local, regional, and even supranational. Competitiveness is ultimately addressed to entities
that are able to face competition Other concepts such as productivity, innovation and market share are “"commonly
associated with the term competitiveness™ and are therefore often used in a manner.

The competitiveness of a company is the economic strength possessed by a company against competitors where
all products, services, human resources, and innovations are able to move freely even though they are geographically
limited (Chao-Hung, Li-Chang, 2010) . Competitiveness is a set of institutions, policies, and factors that determine the
level of productivity of a country (WEF (Schwab, Salai-Martin, 2013). Competitiveness is the ability of a company to
be able to compete in the market' (Ketels, 2016)

FINDING AND DISCUSSION

The increasing number of female entrepreneurs in Indonesia is able to encourage equality of sexual
orientation. However, there are still obstacles faced by Female Entrepreneurs, one of the obstacles currently being
faced by Indonesian female entrepreneurs in business development is factors in the domestic field. Women in Indonesia
generally have the main task in completing and taking care of the household. This is what triggers feelings of worry if
later you can no longer focus on taking care of your family if you have participated in a business.

The use of technology in modern times has become a necessity for an entrepreneur. Because, computerized has
entered various sectors including business where women entrepreneurs are also in it. The role of women in the business
world continues to increase, but there is still a gap in advanced access between men and women. Technological
developments are able to offer flexibility that can open up more opportunities for female entrepreneurs as well as bridge
the dilemmas faced by many women. Therefore, advanced developments must be accompanied by technological literacy
so that women can sort out information and use technology wisely.

Based on the results of the literature review, it can be seen that Female Entrepreneurs in the business world
play a very important role in economic growth in Indonesia, for that it is expected to increase competence and
responsiveness to the business environment with familiarity with technology, so that they can compete
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